Promoting Chapter Events


________________________________________________________________________

Promoting Chapter Events

· Elements of good even promotion include a) strategic planning, b) getting media attention, c) external promotion, d) internal promotion, and e) follow-up.

· A strategically planned public relations campaign can make or break a chapter event. Determine the basic elements of the event, which may include the following:

Project goals and objectives

Data on target audiences (from school and media directories)

Media selection and mailing lists (from school’s public relations department)

Communications and public relations techniques (from public relations department)

Message content

Support materials, if applicable

Campaign implementation schedule

Budget, if applicable

Follow-up procedures

· For optimal exposure, involve your school’s PR department in your project’s promotion campaign. Ask them for a list of local media contacts you can invite to attend the event. 

· Print and electronic media are the most powerful outlets for getting your message across to as wide an audience as possible. Consider using press releases and public service announcements to promote your event. (Samples are available through TMA’s MSS Coordinator.)
· Internal promotion of your project is particularly important to local community service projects. Make sure your school’s students and faculty are informed about the project: its goals, objectives, people involved and when it will be held. 

· The final component of the follow-up phase is to thank all those who participate in your project. This includes all your volunteers, committee representatives, school officials, speakers, etc. 
· Use of the TMA logo must be approved by the TMA-MSS coordinator.  Request’s must be submitted in writing to the TMA-MSS coordinator, and include when, where, and how the logo is to be used.
